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News to know

Apple just announced that it will hold a virtual event on September 15, where
its highly expected to unveil the iPhone 12 and other new products.
The event website doesn't offer many details about what the event will entail,
other than to say it will begin at 10 a.m. PT and will take place at Apple Park.

Click here to read more.

In 2020, Facebook is a greater force than ever.
As of June 30, a record 2.7 billion people — exactly a third of the population of
Earth — enter the social network at least once a month. Some 1.8 billion of us,
another record, use Facebook at least once a day. Just counting these
devotees, Facebook has a population larger than the U.S. and China
combined. Add the roughly 600 million who don't frequent Facebook but do
visit one of its conquests (Instagram and WhatsApp) daily, and we're talking an
empire the size of the U.S., China, Russia, and all of Europe.

Click here to read more.

Black Friday as you know it is gone this year at Home Depot.
But don't fret. The home improvement retailer said it's just taking a different
approach to the annual one-day deep discounts bonanza that occurs the day
after Thanksgiving.
Instead of a single day, Home Depot (HD) said it will offer Black Friday
discounts for two months, beginning in early November through December.

Click here to read more.

In what is perhaps a sign of the times during Covid-19, Google has decided
against renting office space in Dublin for up to 2,000 employees.
Google and parent Alphabet had conducted negotiations to rent about 202,00o
square feet of office space at the Sorting Office, which is next to the Irish
capital's south quays, according to a story by Bloomberg.

Click here to read more.

2020 has been a year unlike any other. A pandemic that upended daily life and
routines. Worldwide economic disruption. Universal uncertainty about exactly
what comes next. We’re all traveling in truly uncharted territory.
In business and marketing, it’s not that the core challenge has changed:
Deciding on the investments and steps needed to get your business ready to
take action on your product, channel, or consumer strategy is still essential.
Instead, it’s the traditional idea of what it means to be ready for what comes
next — including the familiar playbooks and proven approaches so many
businesses relied on in the past — that’s grown outdated, in the space of just a
few months.

Click here to read more.

Video-sharing site TikTok is struggling to take down clips showing a man killing
himself.
The footage, which has been circulating on the platform for several days,
originated on Facebook and has also been shared on Twitter and Instagram.
TikTok is hugely popular with young people - and many have reported coming
across the video and being traumatised by the content.
The app said it would ban accounts repeatedly uploading clips.

Click here to read more.

As the world gradually recovers, the “next normal” will be a hybrid of old and
new realities. Some of this will be driven by accelerated digital transformation
— a central theme of Localogy 20/20. The thought is that survival-pressured
tech adoption will launch business evolution forward several years in a short
time frame.
This is already playing out in retail. Global lockdowns have forced the sector to
scramble and integrate new fulfillment models such as eCommerce, curbside
pickup, and order-ahead (depending on the business). Those that already had
momentum in these areas (Walmart, Target), are seeing big results.

Click here to read more.

Along with the shift to staying at home for, well, everything, nowhere has the
consumer landscape changed more than how we shop and what we buy.
These new patterns will live beyond the pandemic, altering the retail category
permanently. The trends here fall into three main areas of insight and I was
glad to share them in the latest Buzzback webinar on consumer perspectives
around shopping and e-commerce.
1. The Retail Pivot
The unfolding Retail Apocalypse was already a worrisome headline before the
pandemic. It has taken on new meaning as consumers and retailers retreated
indoors and moved online, drastically changing when they shop, where they
shop why they shop.

Click here to read more.

The rise of text-based messaging has caused the public to treat every voice
call as potential spam, and the robocall industry has responded by increasing
its attempts to get us on the line. It’s an untenable arms race that arguably
makes our devices less useful. On Tuesday, Google announced a new
program that seeks to rectify the situation by offering a verification service for
companies that you might actually want to hear from.
Verified Calls is a pretty simple program that’ll require broad corporate buy-in
to be successful.

Click here to read more.

Facebook and Reuters are partnering with the National Election Pool to provide
live U.S. presidential election-night results to social media users on the
platform.
Throughout election night, Reuters' data will be shown on Facebook's Voting
information Center, which went live in August to provide U.S. users with voting

tools and information.
The data delivered by Reuters will also be shared through Facebook push
notifications.

Click here to read more.

Uber Technologies Inc on Tuesday said every vehicle on its global ride-hailing
platform will be electric by 2040, and it vowed to contribute $800 million
through 2025 to help drivers switch to battery-powered vehicles, including
discounts for vehicles bought or leased from partner automakers.
Uber, which as of early February said it had 5 million drivers worldwide, said it
formed partnerships with General Motors and the Renault, Nissan, Mitsubishi
alliance.

Click here to read more.

The coronavirus pandemic has upended the retail industry and pushed dozens
of companies into bankruptcy.
But there are still pockets of growth, with a number of retailers looking to open
additional stores.
Altogether, as of Friday, retailers have announced 7,707 store closures and
3,344 store openings so far this year, according to a tracking by Coresight
Research.

Click here to read more.

With COVID-19 canceling in-person movie nights for the time being, it's
unfortunate that group streaming technology for the socially distant equivalent
isn't outstanding.
There are more remote movie night services and apps than ever, such as
Netflix Party and Scener, and many of them work decently enough. However,
nothing has recreated the experience of sitting down in front of a gorgeous

television with a group of friends.
The good news for a variety of reasons is that 2020 won't last forever. Group
streaming can, should, and probably will get better.

Click here to read more.

A group of nine vaccine developers has announced a "historic pledge" to
uphold scientific and ethical standards in the search for a coronavirus vaccine.
The firms, including Pfizer and Merck, said they would only apply for regulatory
approval after vaccines went through three phases of clinical study.
It comes amid global debates about the safety of vaccines made this year.

Click here to read more.

You'll soon be able to Zoom on your Echo Show.
Zoom is expanding its massive video chat presence to several smart display
devices, as COVID-19 cases continue to spike across the US and keep many
people working and socializing from home.
In the coming months, you'll be able to video chat on Zoom via yourAmazon
Echo Show devices, Google Nest smart displays and the Facebook Portal, the
company said in August.

Click here to read more.

Here are some figures that will make your head spin. According to Search
Engine Journal, 50% of business owners don't have a marketing plan in place,
and 72% of owners don't have a succession plan, as per CPA Practice
Advisor.
While that's bad, only 33% of business owners have a formalized plan in place,
as per a 2015 Gallup poll.
Though egregious, these numbers seem far too generous. In fact, I believe
actual numbers are closer to five percent, two percent, five percent,

respectively!
2021 is right around the corner, so you should start crafting next year's
business plan, and the perfect place to start is using last year’s plan.

Click here to read more.

The Athletic has weathered a months-long sports shutdown as subscribers
have stuck with the sports website and application.
“It should have been the end for us,” co-founder Adam Hansmann said.
The Athletic is developing new product enhancements, including a new front
page and breaking news elements, to better compete with ESPN.com.
Company executives love to project confidence and resiliency. But Adam
Hansmann, co-founder of sports-news company The Athletic, admits he was
terrified in March, when the coronavirus pandemic shut down sports across the
globe.

Click here to read more.

Dive Brief:
Taboola and Outbrain have called off plans for a $850 million merger after
nearly a year of negotiations, according to multiple media reports. The news
was first reported in the Israeli press and confirmed by both companies to
TechCrunch.
Together, the ad-tech firms looked to create meaningful competition to
platforms like Google and Facebook. A combined entity, which would have
kept the Taboola name, commanded an estimated $2 billion valuation, per
TechCrunch.

Click here to read more.
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