November 25, 2020

This year has been a challenge unlike anything we have seen in our lifetime. With so
much going on it’s easy to forget what we have to be thankful for. Despite the challenges,
we still have so much good in our lives. Need examples? Completing projects around the
house on your to-do list for years. The kids are actually talking to each other. Do you
miss that daily commute? Evening walks around the neighborhood. (See what I mean?)
It’s easy to fall into a “funk”, especially as we stay indoors during the late fall/winter. By
nature, we are social creatures and being apart is not easy on any of us.
So, I ask a favor: regularly reach out to your family, friends, and even co-workers to check
in on them. We all need interaction and it's part of what makes us human. A little
kindness goes a long way and will mean so much in these months ahead. Please
consider this note as one of those out reaches. Thank You for being part of our lives in
one way or another. See, that wasn’t too hard?
Fingers crossed, this time next year we will be back to our stuffing filled turkey, football
crazed stadiums, and family you can only handle a few times a year-selves.
Happy Thanksgiving from all of us at Engage Media.
Best wishes,

Ron

News to know

Many brands are eager to connect with a Gen Z audience, a generation more likely than
older ones to care about issues like sustainability and racial equality. In Part 3 of our video
series where a CMO meets a creator, Levi Strauss & Co. Brand President Jen Sey and
YouTube creator Liza Koshy explain how brands can show their human side to make a

deeper connection with younger customers.

Click here to read more.

Instagram's hottest club is "Reels," or so Instagram really hopes. Right now, it's more like
a sparsely populated space with lame music that most people pass on by. But Instagram is
betting big that moving the entryway and adding a few trimmings will bring the party.

Click here to read more.

In a typical year, you might expect to see holiday decor start to crowd out the Halloween
candy around mid-October. But in 2020, the holiday shopping season has felt like it
started even earlier due to the changes brought about by the pandemic.
Social distancing concerns have forced retailers to rethink their promotional plans, and
Amazon’s rescheduled Prime Day in mid-October kicked off the seasonal incentives to
shop early and often.

Click here to read more.

TikTok now has another competitor to contend with: Snapchat. Snap is launching
Spotlight, a new section of its app that will showcase user-created videos.
Though it’s not the first time the app has highlighted videos from users, it’s the first time
Snapchat will feature them prominently in the app. And, in case that’s not enough to
motivate people to create content for yet another short-form video platform, Snap is also
throwing some serious money at the effort. The company says it will pay out $1 million per
day through the end of the year to users who share the most popular clips.

Click here to read more.

Supporting Small Businesses

Creating sophisticated data visualizations may not be for everyone, but a startup called
Observable is trying to make the process a bit less impenetrable.
Observable provides a free website for creating complex graphs, charts, and other visual
representations of data, such as face mask adoption in the United States or an Electoral
College decision tree for the U.S. Presidential Election. While it requires some coding
knowledge to use, it also lets anyone take an existing visualization and modify it for their
own purposes, either by changing the visuals or plugging in their own data.

Click here to read more.

Facebook today is introducing a new feature that will allow users in the U.S. to collect
food, clothing, and other necessities for people in need. The feature, called “Drives,” is
being made available through Facebook’s existing Community Help hub, which is the
place where Facebook centralizes requests and offers for help within a local community.

Click here to read more.

Ben Chestnut, co-founder and chief executive officer of Mailchimp, a marketing platform
for small businesses, has a mantra: “Listen hard. Change fast.”
And it is one Chestnut says he has never found more relevant than now.
First and foremost? Listen hard to employees about what they are going through at home.
“Some of them in New York are sharing a tiny apartment with three roommates; some are
parents taking care of kids,” said Chestnut, 46, whose Atlanta-based company was named
Company of the Year by Inc. Magazine.
Also key: listening to customers and learning how to help them now, he adds.

Click here to read more.

As the growth of e-commerce sales continues to outpace brick-and-mortar, having a
seamless online checkout process is more crucial than ever.
Online checkout has become inundated with payment options and data entry points, which
leads to poor e-commerce conversion and frequent cart abandons.
In recent months, one proposed solution has garnered support from major card network
rivals Visa, Mastercard, Amex, and Discover. That solution has been dubbed Secure
Remote Commerce (SRC).

Click here to read more.

For Americans who have had a tough year financially amid Covid-19, a second set of
$1,200 stimulus checks would provide some much welcome relief.
But lawmakers on Capitol Hill still need to work out their differences before they can
approve another coronavirus stimulus package that will trigger those payments.
Now, a group of more than 125 economists including Jason Furman, a former top
economic advisor to President Barack Obama, is calling for more direct cash payments to

American families to help them weather the economic effects of the Covid-19 pandemic.

Click here to read more.

While retail and CPG brands have prepared for an unprecedented holiday season due to
the coronavirus pandemic, they aren't alone: Quick-service restaurants (QSRs) also must
gird themselves for the pandemic's effects on their businesses around the holidays — just
as parts of the sector were seeing signs of recovery. For example, industry leader
McDonald's comparable store sales in the U.S. dipped 8.7% during the second quarter,
but rose 4.6% the following quarter.

Click here to read more.

Instagram has announced an update to its search functionality which will give users the
capacity to search for specific keywords, as opposed to being limited to profiles, hashtags
and locations.
Up till now, when you've gone searching for something on Instagram, your results have
been limited to names, user names, locations and hashtags. But as you can see in this
example, you'll now be able to tap on specific search terms and Instagram will show you
all the posts that include those exact words.

Click here to read more.

Navigating uncertainty: What brands can do now
Uncertainty has been one of the defining characteristics of 2020 for consumers and
businesses alike. With coronavirus cases rising again across much of the world and
political uncertainty in the U.S., brands are again asking themselves how to be ready for
unforeseen circumstances and shifting consumer sentiment.

Click here to read more.

The Food and Drug Administration on Saturday issued an emergency use authorization to
Regeneron for its covid-19 monoclonal antibody cocktail, which is made up of the
antibodies casirivimab and imdevimab, citing a reduction in hospitalizations and
emergency room visits in patients in a clinical trial as well as a reduction in viral load.

Click here to read more.

Google’s ongoing efforts to crack down on wayward Chrome extensions now include
more transparency for your data. The internet giant is introducing a policy in January
2021 that will require data use disclosures for extensions in the Chrome Web Store.
Creators will have to explain the kinds of data they’re collecting, such as sign-ins or
personally identifiable info. They’ll also have to promise they honor the new policy,
which bans selling data to third parties, using data for unrelated purposes and
relying on data for credit checks and moneylending.

Click here to read more.

We came across a pretty comprehensive piece of research pushed out by Hootsuite, the
Canadian social media management platform. According to Pitchbook, the company has
raised more than $300 million in its quest to become a leader in the social media space.
Back in January 2019, Hootsuite was on the verge of being acquired for $750 million. But
the deal was called off based on the belief that the company was worth a lot more.
The Social Trends Report the company just issued is packed with interesting data points.
The report is based on surveys with over 11,000 marketing professionals conducted during
Q3 2020. In addition to some useful data nuggets, the report also lists five key social
trends for marketers to pursue.

Click here to read more.

President-elect Joe Biden’s top technology adviser helped craft California’s landmark
online privacy law and recently condemned a controversial federal statute that protects
internet companies from liability, indicators of how the Biden administration may come

down on two key tech policy issues.

Click here to read more.

With COVID-19 cases surging in most states across the U.S., health experts have heavily
warned against large, indoor, family gatherings for the holidays. This means many of us
are pivoting to a virtual Thanksgiving (yes, even Dr. Fauci).
Worried about planning and hosting a virtual Thanksgiving? We’ve got you covered on the
tech side, but we can't help recreate Grandma's mashed potatoes.

Click here to read more.

Former Yahoo CEO Marissa Mayer on Wednesday announced the launch of Sunshine, a
consumer software start-up that is debuting with an address book app that relies on
artificial intelligence.

Click here to read more.

The fall season’s new smartphones are here, and with them a slight to moderate twinge of
gadget envy for some of us.
I, myself, am rocking a perfectly usable Google Pixel 3 that still has five payments left.
Logic dictates I should keep using it until it’s paid off, enjoy a cheaper monthly bill for a
while, and then upgrade when I really, truly need a new phone.
Aw, to hell with logic—the new phones are here!
If you’re getting ready to sell your phone or give it away to a lucky someone, here are
some steps to follow before you take the plunge.

Click here to read more.
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