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News to know

The Federal Trade Commission sued to break up Facebook on Wednesday, asking a
federal court to force the sell-off of assets such as Instagram and WhatsApp as
independent businesses.
“Facebook has maintained its monopoly position by buying up companies that present
competitive threats and by imposing restrictive policies that unjustifiably hinder actual or
potential rivals that Facebook does not or cannot acquire,” the commission said in
the lawsuit filed in federal court in Washington, D.C.

Click here to read more.

As digital advertising is reshaped by a number of significant, privacy-driven changes,
investment in first-party data is emerging as a key strategy that can help marketers and
publishers adapt.
People prefer ads that are relevant and helpful, but they also want more transparency into
how their data is being used online and more control over their experiences with digital
advertising. Regulations like the EU’s General Data Protection Regulation (GDPR), the
California Consumer Privacy Act (CCPA), and Brazil’s Lei Geral de Proteção de Dados

(LGPD) have provided people with new ways to manage how businesses use their data.
At the same time, web browsers and mobile operating systems have begun restricting the
use of third-party cookies and mobile identifiers, which have been used for years to deliver
relevant ads and enable critical measurement use cases.
This can put marketers and publishers in a tough spot. How can you grow your business
with the kind of tailored advertising consumers prefer — and that delivers stronger
performance — while also respecting their wishes when it comes to privacy?
First-party data can help you do just that.

Click here to read more.

If you noticed shorter lines outside of Walmart and Best Buy this Black Friday, it wasn’t
because people weren’t shopping. They were just doing it from their smartphones.
According to a holiday shopping report by Adobe, Black Friday 2019 saw a total of $7.4
billion in online sales. A whopping $2.9 billion came from consumers making purchases on
their smartphones, making Black Friday the biggest U.S. mobile shopping day ever.
Smartphone purchases made up 39 percent of all ecommerce sales, a 21 percent
increase over last year.

Click here to read more.

It's been a hell of a year, hasn't it? Between the pandemic and politics—not to mention the
day-to-day stressors the average small business has—it's been challenging to keep our
heads above water, let alone think about the future.
But as things slow down a bit around this holiday season, I invite you to do three things:
rest, reframe, and rejuvenate. Trust me, both you and your business will be better for it.
Rest your body and mind so you can get back to crushing it.
Even if you normally take a vacation, you may not have taken one this year. Where is
there to go? The idea of getting on a plane wearing a mask for several hours and wiping
every available surface does not appeal to many of us. I try to take at least one
international trip a year, and have had three trips canceled because of Covid-19 this year.

Click here to read more.

Twitter has added a new control option for marketers by making frequency capping
available for all campaign types globally.
As explained by Twitter:

"Marketers know one key component of campaign success is effective audience reach.
That’s why we are introducing frequency caps for ads on Twitter globally. Whether it’s
brand lift or offline sales impact, frequency caps allow advertisers to optimize campaigns
to deliver efficient business outcomes through better control over impression delivery and
audience reach over extended periods of time."
Frequency capping enables you to set a limit on how many times each user is shown your
ad within a given time frame.

Click here to read more.

Etsy is thriving.

https://www.statista.com/chart/23729/etsy-gross-merchandise-sales/

Small corners of the internet are ablaze with the news that Apple has significantly ramped
up its search bot activity. Search bots typically scan websites in order to rank and index
them for search engine results. When you look for something on a search engine, the
results that appear are ordered by “ranking,” meaning that the result that is most accurate
to what you are looking for appears at the top.
This increase in activity also appears alongside pressure from the U.K. competition
commission to break up Apple’s multibillion dollar sweetheart deal with Google. The deal
ensures that Google is the default search engine for Apple’s iOS devices. Many are now
anticipating that Apple is on track to launch its own search engine soon.

Click here to read more.

The coronavirus outbreak, elections, and Zoom meetings were on U.S. consumers minds’
this year, according to Google’s list of the U.S. top trending searches in 2020, released
this morning. These search trends don’t reflect the most-searched for words and phrases
across Google, but rather those that saw high spikes in traffic over a sustained period of
time during the year, as compared with 2019. This paints a more accurate picture of
consumers’ changing interests during the year, than Google’s top searches would.

Click here to read more.

Major market local TV stations -- and their newscasts -- will be getting a boost with TV
news content distribution deals on Amazon Fire TV, the streaming OTT and app service
with 40 million monthly active users.
Newscasts from 12 local U.S. TV stations -- New York, LA, Philadelphia, Chicago, Dallas,

Atlanta, Houston, Miami, Tampa, Boston, San Francisco and Seattle -- will be added to
Amazon's news app. Another 90 will join in 2021.

Click here to read more.

Getting a coronavirus test from the comfort of your own home is now as easy as ordering
one online from Sam's Club or its parent company, Walmart.
The at-home tests, which start at $99 and go up to $135, vary in their abilities and testing
methods, according to a press release. Some require the more common nasal swab or
saliva test, and others can also check for the flu.
The steps to order a test are relatively simple:
Buy a code that allows access to a health survey
This generates a physician's order
Complete test purchase
The tests have been FDA approved and consumers in some cases can get their results
within 48 hours of the lab getting the test. Some of the kits will even allow customers to
receive a telehealth call if the test is positive.

Click here to read more.

Grubhub is giving restaurants new tools for commission-free orders as more states and
cities force eateries to turn once again to delivery and takeout for survival.
In the wake of the coronavirus pandemic, Grubhub has seen its orders soar, growing
revenue 36% during the first three quarters of the year. In the same time, it has processed
$6.31 billion worth of food orders. Third-party delivery companies make the bulk of their
revenue through commission fees, charging restaurants anywhere from 15% to 30% on
every order they fulfill to pay for the technology and connecting them with hungry
customers.

Click here to read more.

Dive Brief:
Campbell's Soup is asking people to pledge their support for canceling school when
there's bad weather, according to a company announcement. The brand's "Save the
Snow Day" campaign calls on "all who believe in shutting screens off and putting snow

boots on to pledge their support to keep a cherished winter tradition alive."
The first 3,000 people who pledge their support for the campaign at
SavetheSnowDay.com will receive a free snow day activity package with items such as a
snowman-making kit. The website has a "snow map" to show which regions have the
most supporters for the campaign, and a series of coloring sheets that families can hang in
their front windows to show their support.
Campbell's released a one-minute film titled " Long Live Snow Days" to highlight the
meaning of snow days for kids as a fun break from school, giving them a wintry day to
play outside before coming home to warm up with hot cocoa and chicken noodle soup.
The campaign looks to preserve a fun tradition for kids that may be less likely this year
amid virtual classes.

Click here to read more.

Swedish furniture giant Ikea is ending production of its famous catalog, saying the thick
compendium of affordable sofas, knickknacks and housewares will leave "a phenomenal
70-year legacy.
The catalog has given people around the world a chance to reimagine their surroundings,
featuring everything from new shelves and chairs to an entirely revamped kitchen.
"For both customers and co-workers, the IKEA Catalog is a publication that brings a lot of
emotions, memories and joy," said Konrad Grüss, managing director of Inter IKEA
Systems B.V. — the worldwide Ikea franchiser.

Click here to read more.

They made us laugh. They made us cry. They made us think. Our 2020 collection of
memorable ads hit a ton of emotions, marking a year heavily defined by the COVID-19
pandemic and Black Lives Matter movement. But through it all, creativity rose above and,
importantly, reminded us of how much we truly have in common.

Click here to read more.

Extensions are such an integral part of the modern web experience that it’s hard to
imagine using a browser without any. But they’re not without their faults. Like mobile apps,
browser plugins offer developers another way to collect and sell your data to advertisers.
We’ve all run into those extensions that ask for permission to see everything you do online.
Thankfully, Google will implement new Chrome policies in 2021 will give you more control

over how much data they can collect.
Next year, when you add a new plugin to Chrome, you’ll have say over whether it can
access a website you visit, not the other way around. You’ll still have the option to grant an
extension access to all the websites you visit, but that won’t be the default in the future.
Instead, you can pick and choose on a case by case basis, and the plugin will remember
your choice for a given web domain.

Click here to read more.

The next battleground in local mapping could be in the third dimension. On a basic level,
that includes the longstanding development of street-level data and imagery, a la Street
View. Looking forward, that data is being parlayed and further developed into interactive
experiences for local search & discovery.
As we’ve examined, this includes things like Google Lens and Live View. The former is a
sort of cousin of augmented reality that lets you point your phone at various real-world
objects (including storefronts) to get informational overlays. The latter offers turn-by-turn
mobile navigation in urban areas via 3D graphics.

Click here to read more.
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