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News to know
Facebook has announced that it's launching a tool that will show "when and where
you can get vaccinated" for COVID-19, and provide a link to help you make an
appointment. The new feature will show in its COVID-19 Information Center and is
arriving when the US and other countries are starting to vaccinate adults. The aim is
"to help bring 50 million people a step closer to getting COVID-19 vaccines,"
according to a post from CEO Mark Zuckerberg.

Click here to read more.

All of the challenges presented by 2020 have made it difficult for many businesses to
effectively plan their marketing strategies for 2021. Even though 2021 already appears to
be on track to be as unusual as the previous year, it doesn't mean there's no good way to
plan your marketing strategy for this year. In fact, I believe strategic planning is even more
important in uncertain times because there's far less room for error. Here are a few things
to keep in mind:

Click here to read more.

YouTube is looking to lean further into TV screen viewing with new data in YouTube
Analytics that will detail how many of your viewers are seeing your content on their larger
screens.

Click here to read more.

The Treasury Department and Internal Revenue Service announced today that the federal
income tax filing due date for individuals for the 2020 tax year will be automatically
extended from April 15, 2021, to May 17, 2021. The IRS will be providing formal guidance
in the coming days.

Click here to read more.

Like so many other daily realities disrupted by the pandemic, the moment when a cashier
hands back a receipt plus a printed coupon for money off a later purchase has lost
relevance in the past year amid a broad shift to digital. While a recent Wall Street Journal
article suggested paper coupons are destined to disappear, where the space goes next
may not be so straightforward. Certainly, digital coupons are expected to get a boost as
the digital shift continues, driving pandemic-related trends like the growth of shopping
apps and the digital coupons they typically offer. After a year of upheaval driven by the
pandemic, brands are also relying more on existing customers to push growth, including
via coupon-supported loyalty programs.

Click here to read more.

For the last two decades, we’ve been putting our browser tabs in the wrong place,
and the latest version of Microsoft Edge proves it. Last week, Edge added support
for vertical tabs, transforming the traditional tab row at the top of the browser into a
column that runs down the left side. To make the switch, you just tap the little square
icon on the far-left side of the tab row.

Click here to read more.

Spotify has been streaming music since 2008, and it’s changed a lot in that time. New
features are constantly added to its apps and the platform as a whole. Just in case there
are still some tricks and tools that you haven’t yet spotted, these are some of our favorites
—some recently added, and some that have been around for longer.

Click here to read more.

The impact of the COVID-19 pandemic on marketing strategies drove even greater shares
of advertising to the tech giants. Result: Collectively, Google, Facebook, and Amazon for
the first time attracted the majority of all U.S. ad spending last year, according to a

provisional GroupM analysis published by The Wall Street Journal.

Click here to read more.

Pivots from the Pandemic that are here to stay.
For the past year, as the entire world reeled from the effects of a pandemic, many
companies were in a continual scramble to figure out how — and even if — they should
move forward with day-to-day business. Some sectors, like travel, saw astounding
disruption. Others, like online retail, saw an opportunity for growth.

Click here to read more.

The immediacy and convenience of online shopping has led to massive growth in
ecommerce—and social distancing and stay-at-home orders amid the coronavirus
pandemic further propelled its popularity. According to an Insider Intelligence
forecast, the average time spent per day with social networks increased from 56.23
minutes in 2019 to 65.44 minutes in 2020.

Click here to read more.

With Twitter recently acquiring newsletter maker Revue, Facebook is also looking to jump
on to the newsletter trend, by developing its own newsletter creation and distribution tools
as a means to help creators generate more revenue from their efforts. Reports of
Facebook's likely move into newsletters circulated back in January, shortly after the Revue
announcement, and now, the platform has provided some insight into how its process will
work.

Click here to read more.

A deal that would reshape the American newspaper industry has run into complications
just one month after an agreement was reached, according to three people with

knowledge of the matter. As a result, the New York hedge fund Alden Global Capital may
have to fend off a new suitor for Tribune Publishing, the chain that owns major
metropolitan dailies across the country, including The Chicago Tribune, The Daily News
and The Baltimore Sun, the people said.

Click here to read more.

Google Builds Integration For Programmatic Publisher Identifiers - The publisher provided
identifier (PPID) in Google Ad Manager has been around for years, but until now was only
used for direct deals. With the end of third-party cookies, this product is getting a new life.

Click here to read more.

Google Adds New Features To Help Remote Workers And Other Small Business Tech
News
Here are five things in technology that happened this past week and how they affect your
business. Did you miss them?

Click here to read more.

Zillow Group Inc faces an antitrust lawsuit filed Tuesday that accuses it and the National
Association of Realtors (NAR) of anti-competitive behavior connected to the listing for sale
of homes on Zillow’s website, according to a court filing.

Click here to read more.

Enjoy watching videos by TikTok’s biggest stars like Charli D'Amelio? Well, TikTok hopes
you’ll enjoy watching ads by all the brands who want to sell you Charli’s favorite fashion,
food, and artists too. TikTok has begun rolling out notifications to users letting them know
that they will soon see personalized ads “based on what you do on TikTok.”

Click here to read more.
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