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News to knowNews to know

Getting the most out of your marketing investments requires a clear understanding of what

actions people take after interacting with your ads. In today’s evolving privacy landscape,

growing your business calls for new approaches to measurement that preserve advertising

performance and also put the user first.

Click here to read more.Click here to read more.

Twitter has shared its latest performance update, showing an increase of 12 million more
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daily active users, and a 28% YoY increase in revenue for Q1 2021.

Click here to read more.Click here to read more.

Email systems had better be integrated with social media, judging by ‘Social advertising

landscape survey: One Year of Covid-18,’ a study released Thursday by Smartly.io,

conducted by Dynata. Social media ads spurred 35% of global consumers to make a

purchase online in the last 30 days, up from 26% in August 2020.

Click here to read more.Click here to read more.

A new chapter unfolded this week in Amazon’s years-long legal battle over selling exploding

hoverboards. A California appeals court has ruled that the e-commerce giant is responsible for

the safety of third-party products sold on its platform, according to the Los Angeles Times. At the

center of this case is Kisha Loomis, a woman who was “severely burned” after a hoverboard she

bought on Amazon in 2015 through a third-party vendor burst into flames. A string of similar

incidents prompted the U.S. Consumer Product Safety Commission to launch an investigation

into the safety of the devices, and Amazon later agreed to offer refunds to hoverboard customers

living in the U.S. or Canada.

Click here to read more.Click here to read more.

With its controversial privacy policy slated to go into effect this weekend, WhatsApp says it

won't delete or deactivate the accounts of individuals who don't want to share their

information with Facebook. "No one will have their accounts deleted or lose functionality of

WhatsApp on May 15th because of this update," the company says in a support article

spotted by Bleeping Computer. Instead, WhatsApp plans to progressively limit the

functionality holdouts can access until they accept the new privacy policy.

Click here to read more.Click here to read more.
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The advertising industry, plagued last year by pandemic-driven budget cuts, is poised to

return stronger than ever in 2021 and beyond, according to several new forecasts. Be

smart: The quick turnaround means that the ad market is recovering faster than it did

following the 2008 recession. "In 2021, the American advertising industry is poised to

regain all that it lost in 2020 and more," wrote GroupM's Brian Wieser in an analyst note

last week.

Click here to read more.Click here to read more.

After it shared initial details of its coming newsletter platform last month, Facebook has

now confirmed the first elements of the new project, which will see the company pay out

$5 million in funding to local journalists in order to kickstart the product, and generate

initial interest. As reported by Reuters, Facebook's new funding will come in the form of

multi-year deals with established writers to essentially showcase its newsletter platform,

and expand interest.

Click here to read more.Click here to read more.
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Last month, Apple discontinued two iMac configurations with either 512GB and 1TB of

SSD storage for the 21.5-inch iMac with 4K display, fueling speculation of an Apple

Silicon-based iMac announcement. The rumors were true: Not only did Apple officially

announce the iMacs are getting its impressive M1 processors, but Apple’s new iMacs

finally be available in colors other than gray. The new iMac looks more like Apple’s Pro

Display XDR, so the back is flat rather than curved, and the side profile is slimmed down

to just 0.45 inches (11.5 millimeters) thin, and it features a 24-inch, 4.5K Retina display

with 11.3 million pixels, and 500 nits of brightness. All the new iMacs will be available in all

the bold colors of the rainbow. (It’s still keeping its signature gray, though.) Happy to see

Apple is embracing color for Macs again, which it abandoned after the iMac G3.

Click here to read more.Click here to read more.
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As the world slowly begins to reopen, companies are making decisions on what the post-

Covid workplace looks like. While some organizations are itching to bring their employees

back into the office, others are opting for hybrid models or sticking with full time remote

work.

Click here to read more.Click here to read more.

As we edge closer to a full reopening across the U.S., retail sits at the edge of a second

pandemic-fueled transformation. With the future of consumer experiences at stake,

retailers must reexamine the prevailing approaches that have defined omnichannel retail

for the past decade. Here are four key areas that will change the retail landscape in the

coming months:

Click here to read more.Click here to read more.

Unique and compelling content has always been a scarce and valuable commodity on the

web. Consumers, brands, software companies and even search engines have created a

booming industry around creating, organizing, consuming, sharing and measuring content.

With the wide adoption of social media and maturity of email, sales and marketing

automation platforms, content is more important than ever before. The cost of creating

engaging content is significant and ensuring that content reaches the desired audience

can further increase the required investment. This article outlines effective strategies for

selling management on a larger content marketing budget in 2021 and beyond.

Click here to read more.Click here to read more.
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Julia Goldin looks back on her time growing up in St. Petersburg, Russia and remembers

the opportunities she had for imaginary play. “It's so important for children to be able to

express themselves and to be able to imagine the possibilities of the world,” she says.

Now, as the LEGO Group’s Global Chief Product and Marketing Officer, her job is to

continue to expand children’s imaginations and fulfill the LEGO brand’s mission to “inspire

and develop the builders of tomorrow.” Under Goldin’s leadership, the brand has shifted

away from a product-centric marketing strategy to one that focuses on the consumer. Both

product and marketing sit under Goldin’s purview, leading to a tight integration that’s key

to its launch of around 300 new products per year, she says.

Click here to read more.Click here to read more.

Timber Talbot knows what it feels like to be too tired to eat, too anxious to make a phone

call, too bogged down by an ever-growing task list to even do the simple stuff. As

someone who has endured their own mental health challenges their entire life, Talbot

understood, firsthand, the debilitating feeling of inaction.

Click here to read more.Click here to read more.

Facebook is introducing several new features to its suite of messaging apps. Looking at

the list, one of the more handy new ones is the addition of inbox seen states within

Instagram. Simply by looking at your inbox, you'll know if the person you recently

messaged has seen your DM, making it easier to find out if your friend or online crush is

ghosting you. Good times.

Click here to read more.Click here to read more.
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LinkedIn has introduced Event Ads and the ability to “Boost” organic posts from within a

brand’s page, the company announced Tuesday. Alongside these ad products, the

professional networking platform also announced Custom Streaming integrations and

Mobile Page Analytics.“Boosted” posts. Brands can now increase their post’s reach

directly from their LinkedIn page. This feature, known as “Boost,” creates a campaign in

an ad account associated with your page.

Click here to read more.Click here to read more.

Watching TV has always been a guilty pleasure of mine. Growing up, it was a regular

pastime to gather with friends and watch our favorite weekly show. Nowadays, I unwind by

watching where and when I want, which usually means catching up on “The Real

Housewives of Atlanta” on YouTube TV, or youtwoTV on YouTube. While the way I watch

TV has evolved a lot over the course of my life, the delight it brings is constant.

In the past year particularly, we’ve seen video streaming emerge as people’s preferred

way to enjoy content. During 2021, nearly 83% of households will have at least one

connected TV, used by at least one person every month. CTV is now mainstream viewing

behavior in the U.S.

Click here to read more.Click here to read more.
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Google is discontinuing its mobile shopping app in favor of desktop. Shopping allows

consumers to shop across thousands of stores and purchase products using a Google

Account.

Click here to read more.Click here to read more.

Of all the things attributable to climate change, the rotational poles moving differently is

definitely one of the weirder ones. But a new study shows that’s exactly what’s happening.

It builds on previous findings to show that disappearing ice is playing a major role, and

shows that groundwater depletion is responsible for contributing to wobbles as well.

Click here to read more.Click here to read more.

TikTok just passed a considerable milestone: unseating the mighty Instagram. Qualifying

that statement, it has pulled ahead in a specific usage segment, but an important one.

eMarketer reports that it has passed Instagram in Gen-Z users in the U.S. It’s also on

pace to catch up to Snapchat on the same measure by 2025.

Click here to read more.Click here to read more.
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