
Consumer Spending is on the Rise Post-Covid- and Advertising is Too

Many businesses slashed advertising budgets in 2020 due to the uncertainty of the
pandemic’s impact on sales. As life returns to normal with restrictions lifted and
vaccination rates up, marketers are redoubling their efforts to draw customers.
Businesses are buying up media quickly, particularly traditional media. Inventory could
soon be in short supply as companies drastically increase their advertising spending to
capitalize on strong consumer demand.  Now is the time to take advantage of the
re-opening spending spree by purchasing media before it’s all gone.

The economy’s V-shaped recovery is helping the advertising market to rebound more
rapidly than it did after the Great Recession of 2008. The Commerce Department’s
recent consumer spending data shows that Americans are spending heavily
post-pandemic.  With a strong pre-pandemic economy and record levels of government
stimulus, fears of a consumer spending slowdown have dissipated. Many economists
are instead predicting a boom.

Brian Wieser of media investment company GroupM predicts that the U.S. will see
higher advertising spending than in the last “normal” year of 2019, gaining back what it
lost in 2020 and surpassing that.  According to media analyst Michael Nathanson of
MoffettNathanson Research, the ratio of ad spending to the U.S. GDP did not inflect
down as would be expected in an economic slump, rather it rose higher.

Pent-up consumer demand is turning into high rates of growth for in-person activities,
such as travel, concerts, theater, outdoor activities, and sporting events. Spending is
also up in transit, restaurants, clothes and beauty as people ditch the sweats to go out.
Advertising agency Magna predicts that the automotive, beverage, movie and travel
industries will spur the strongest advertising revenue growth.  In addition, Magna
forecasts that the summer Olympics is expected to drive $800 million in incremental
advertising revenue.  These high rates of ad revenue growth will translate to media
being a hot commodity in the upcoming months.

If you would like to learn more about how Engage Media can help your business, please
visit our website, www.engagemedia.com or reach out to info@engagemedia.com.  Our
team of professionals specializes in proven methods in digital and traditional media.
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