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Nostalgia has become a pretty popular marketing
tactic in the past few years. Focusing on our
childhoods is an excellent way of getting people
to buy stuff. People like the familiar, and looking
back on your childhood can be nostalgic in itself.
This doesn't just apply to merchandise such as
toys, clothing, or even drinks — it also applies to
old TV shows and movies you may have enjoyed

while you were growing up. If a reboot or any new sequel or prequel to a movie comes
out, there's a good chance you'll check it out to see how they've updated the story. 

Take a look at the most recent Domino's commercial tie-in with Stranger Things, Top Gun:
Maverick at the Box Office, and Kate Bush's Running Up That Hill on the music charts.
Remembering a "simpler time" can turn a fun look at the past into a successful campaign!
Below is an article about how Kraft Mac and Cheese is capitalizing on a brand adjustment
to capture those good feelings from childhood!

How can your brand create those deep emotional connections with your customers? (Hint-
we can help.)

Have a great week. 

Best,

Ron 
President and Founder, Engage Media

Our website - https://www.engagemedia.com/
LinkedIn - https://www.linkedin.com/company/engage-local-media/
Twitter - @RonTAdams
TikTok - @engagemediateam

To learn about how Engage Media can help your business, please visit www.engagemedia.com or
email us at info@engagemedia.com. Our team of professionals is ready to assist you with all your digital and

traditional media needs.
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11 Ways Small Businesses Can Partner With Influencers11 Ways Small Businesses Can Partner With Influencers

How has your small business partnered with influencers?

Give your best tip for other SMB looking to partner with influencers? To help small businesses develop
partnerships with influencers, we asked successful business owners and marketing professionals for their
best insights. From being supportive to partnering with other brands to save costs, there are several tips
that may help small and medium-sized businesses adopt the best approaches to partnering with
influencers.

Click here to read more.Click here to read more.
Source: Start Up Nation

Building strong bonds while hybridBuilding strong bonds while hybrid

Now that millions of professionals have gotten comfortable with hybrid work, some are encountering a
snag. Flexibility could complicate the process of building strong bonds as colleagues toggle between in-
office and virtual relationships. "It's about selective disclosure. It's about appropriate authenticity," says
Carole Robin, co-author of "Connect: Building Exceptional Relationships with Family, Friends, and
Colleagues."

Click here to read more.Click here to read more.
Source: LinkedIn

https://startupnation.com/grow-your-business/11-ways-small-businesses-can-partner-with-influencers-farmiloe-terkel/
https://www.linkedin.com/news/story/building-strong-bonds-while-hybrid-5370372/


What’s the No. 1 CTV device in the US?What’s the No. 1 CTV device in the US?

Smart TVs are the most popular connected TV (CTV) device in the US, finding a home in 59% of
households with these devices. Some 30% use Amazon Fire TV’s streaming sticks and boxes, while 28%
use those of Roku.

Beyond the chart: Across the country, 109.3 million households will use a connected TV this year,
accounting for 83.6% of total households, per our estimates. We project the Amazon Fire TV user base
will grow as a share of CTV users and top 50% in 2026, while smart TV’s share will hover around 60%
over the next few years.

Click here to read more.Click here to read more.
Source: Insider Intelligence

Regular Super Bowl sponsors are shifting toward more flexible game-day opportunitiesRegular Super Bowl sponsors are shifting toward more flexible game-day opportunities

Fall football kicks off in just a few weeks, and the sponsors of the season’s biggest match-up will look a
little different than they did in years past.

First, there will be more beer brands advertising in the 2023 Super Bowl following AB InBev’s recent
decision not to renew a decades-long deal for category exclusivity in the game. There will be different
food brands: Pizza Hut is no longer the official pizza sponsor of the league, passing that slice of
marketing to Little Caesars. On the soft-drink front, Pepsi is dialing back its involvement in the broadcast
and will no longer sponsor the Super Bowl’s annual halftime show after a decade.

The sponsorship shifts represent a changing of the guard for the annual broadcast, a tentpole of
advertising sales, and one of the few remaining places where brands can find big audiences on
television. But as ad rates continue to climb and Super Bowl viewership declines, some brands are opting
for more flexible ways to appear in the game.

Click here to read more.Click here to read more.
Source: Marketing Brew

Sharing Content On Facebook Drives Strong Traffic On Nights, Weekends: StudySharing Content On Facebook Drives Strong Traffic On Nights, Weekends: Study
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Publishers who post content on Facebook should perhaps reconsider the common wisdom about timing.

Nights and weekends, typically thought of as down times, actually deliver healthy traffic, according to
“Should you post on nights and weekends?”, a study by Echobox.

Content posted on Saturday and Sunday generates 23% of all clicks for the week.

What’s more, “if businesses shared the same number of posts equally across each day of the week, we
would expect the weekends to account for around 28% of total weekly posts,” the study adds. Saturday
and Sunday also tend to be the two best days for referral traffic.

Click here to read more.Click here to read more.
Source: Media Post

Accessibility: The missing key to connecting with customersAccessibility: The missing key to connecting with customers

While some brands are prioritizing diversity, equity, and inclusion in their messaging and marketing
campaigns, an essential component of inclusivity may be missing: accessibility.

It's especially important to cater to people who are typically underserved in the digital world. For example,
people who are blind or have low vision, are deaf or hard of hearing, are neurodivergent, or those who
have motor conditions. These individuals often face barriers when an experience is not properly
designed. Online journeys are often convoluted experiences for people, and brands need to ensure their
apps and websites don’t add further complications.

Building accessible user experiences will soon become a regulatory requirement too. This year, European
Union member states are adopting the European Accessibility Act into their laws. The expectation is that
all products and online services will need to be accessible once the requirements come into force in 2025.

Click here to read more.Click here to read more.
Source: Search Engine Land

New Instagram videos under 15 minutes will automatically become ReelsNew Instagram videos under 15 minutes will automatically become Reels

As Reels gain in popularity, Instagram is taking it upon itself to move any video you post under 15
minutes (if your account is public) into the Reels category.

Discovery. When your Reels are posted to a public profile, they may be eligible and recommended for
more people to see. This also allows other users to Remix, edit, and add their own spin on the videos
using Instagram’s built-in tools like templates and a new Dual feature that records your front and back
cameras simultaneously.

Click here to read more.Click here to read more.
Source: Search Engine Land

Can media companies weather a recession? Executives say they’re in stronger shape thisCan media companies weather a recession? Executives say they’re in stronger shape this
time.time.

While media executives are meeting with advertising leaders this week over glasses of rose at the annual
Cannes Lions International Festival of Creativity, they can’t help but talk about the disconnect between
hanging out with celebrities on yachts and the creeping feeling that a recession is around the corner.

https://www.mediapost.com/publications/article/375874/sharing-content-on-facebook-drives-strong-traffic.html?
https://www.thinkwithgoogle.com/future-of-marketing/management-and-culture/diversity-and-inclusion/accessibility-and-disability-inclusiveness-in-marketing/
https://searchengineland.com/new-instagram-videos-under-15-minutes-will-automatically-become-reels-386668


“It feels like a party here,” NBCUniversal CEO Jeff Shell said to CNBC’s Julia Boorstin from Cannes on
Wednesday. “I don’t know if that’s because most of you are out for the first time in a long time or because
we’re in the south of France in June, but no, it doesn’t feel like a down market.”

But Shell did acknowledge there are warning signs, albeit complicated ones. “The scatter market has
weakened a little bit,” he said, referring to the real-time cost of TV commercials, rather than the preset
“upfront” market. “It’s very complicated because there’s so many things going on.”

Click here to read more.Click here to read more.
Source: CNBC

How To Build A Social Brand: Twitter, Meta, LinkedIn, Pinterest Execs Discuss OnHow To Build A Social Brand: Twitter, Meta, LinkedIn, Pinterest Execs Discuss On
Cannes PanelCannes Panel

CANNES — With people spending more than two hours per day on social media, the platforms are
bigger than ever.

And, with $63 billion expected to be spent on the platforms this year by US companies alone, social
advertising is bigger than ever, too.

But, when brands and their agencies are busy trying to fill the range of unique networks, as well as other
media channels, efficiently, what is the best approach to executing creative in social environments?

Click here to read more.Click here to read more.
Source: Beet TV

Kraft Macaroni and Cheese is changing its nameKraft Macaroni and Cheese is changing its name

Kraft Macaroni and Cheese is changing its name after 85 years.

The household staple is now called Kraft Mac & Cheese, which is "meant to reflect the way fans
organically talk about the brand," the company announced Wednesday. Packaging featuring the new
name will hit shelves in August.
Along with the shortened name, shoppers will notice the box receiving a subtle makeover that includes a
refreshed logo, typography, and single-hue blue that "amplifies the brand's most recognizable asset —
the noodle smile."

Click here to read more.Click here to read more.
Source: CNN

https://www.cnbc.com/2022/06/23/media-executives-say-they-can-weather-recession.html
https://www.beet.tv/2022/07/how-to-build-a-social-brand-twitter-meta-linkedin-pinterest-execs-discuss-on-cannes-panel.html
https://www.cnn.com/2022/06/22/business-food/kraft-mac-and-cheese-name/index.html


Average Daily Time Spent on Social Media (Latest 2022 Data)Average Daily Time Spent on Social Media (Latest 2022 Data)

In 2022, social media is still one of the best ways for people to connect with one another. It allows people
to stay in touch across continents and time zones, but also with friends who just live nearby. We're
connected in so many ways that previous generations couldn't even dream about.

But with that constant connection comes this question: How much time do people spend on social media
each day? Is it too much? Should we be embracing our increasingly connected lives, or making an effort
to limit the amount of screen time? The answer to that question is up to each person to make for
themselves, but first, they need to know the numbers.

Click here to read more.Click here to read more.
Source: Broadband Search

Source: Gizmodo

https://www.broadbandsearch.net/blog/average-daily-time-on-social-media


Bill That Would Outlaw Behavioral Advertising Advances To House FloorBill That Would Outlaw Behavioral Advertising Advances To House Floor

Lawmakers in the House Energy and Commerce Committee on Wednesday voted 53-2 to advance a
sweeping bipartisan privacy bill that would outlaw a common form of online behavioral ad targeting.

The version of the American Data Privacy and Protection Act approved Wednesday would prohibit
companies from collecting or processing data about web users' online activity across sites and over time
for ad purposes. That ban would effectively prevent companies from serving ads to web users based on
their browsing activity.

Click here to read more.Click here to read more.
Source: Media Post 

Facebook's new 'Feeds' tab chronologically displays posts from your friends and groupsFacebook's new 'Feeds' tab chronologically displays posts from your friends and groups

Facebook is revamping its main news feed and launching a new “Feeds” tab where users can see posts
from their friends, groups, pages, and more in chronological order, Meta CEO Mark Zuckerberg
announced today. The Feeds tab won’t show any “Suggested For You” posts. Zuckerberg also
announced that “Home” is the new name of the tab you first see when you open Facebook. The Home
feed is where you will see TikTok-like personalized recommendations for Reels and Stories. The two tabs
will be accessible from both the iOS and Android versions of the Facebook app.

“One of the most requested features for Facebook is to make sure people don’t miss friends’ posts,”
Zuckerberg said in an announcement post. “So today we’re launching a Feeds tab where you can see
posts from your friends, groups, Pages, and more separately in chronological order. The app will still
open to a personalized feed on the Home tab, where our discovery engine will recommend the content
we think you’ll care most about. But the Feeds tab will give you a way to customize and control your
experience further.”

Click here to read more.Click here to read more.
Source: Tech Crunch
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https://techcrunch.com/2022/07/21/facebooks-feed-tab-chronologically-displays-posts-from-friends/?guccounter=1&guce_referrer=aHR0cHM6Ly93d3cyLnNtYXJ0YnJpZWYuY29tLw&guce_referrer_sig=AQAAAJGoQCkeh4sx_iyR5lNti8c-6sw328qwy7QUzwzk3nM9YWXzA4soSSuTbrySFMDmASN2YnH0uF2SY9Hc7bEJcMF0L54xLUeJof4pOr23lbRoRe0WjiPrlsBS3ZQKoDpLBVGQTDt_VayaP08lGXQx-JC_RiZ2TEM1GiPUWVDUbASm


Why supporting nontraditional learning and career paths is simply smart businessWhy supporting nontraditional learning and career paths is simply smart business

During the pandemic, my family and I went down a DIY rabbit hole. We learned a whole new set of skills,
like how to make pasta from scratch, fix leaky faucets, and tie-dye T-shirts.

And we’re not alone. For many, these past couple of years have been a period of self-assessment, or a
“great reevaluation,” during which we discovered gaps in our knowledge and took steps to fill them. In
2021, more and more people around the world invested in growing their skill sets, with searches like
“online learning,” “ideas for beginners,” and “how to invest” increasing year over year.

Now that we can once again buy pasta at the store and let plumbers into our homes, DIY searches have
begun to return to pre-pandemic levels. However, searches for programs that allow people to quickly
learn new skills continue to grow. Is this a permanent shift in adult education and, if so, how will it affect
the future of business?

Click here to read more.Click here to read more.
Source: Media Post 

Consumers Resent Poor Targeting by Brands: StudyConsumers Resent Poor Targeting by Brands: Study

Consumers are fed up with poor targeting by brands, judging by a new study from Redpoint Global.

Of those polled, 70% say they receive mistargeted messages at least once a month, and 24% report they
get them daily. These include emails with recommendations unrelated to prior purchases.

This sort of misdirected marketing reduces the quality of the experience for 51% of customers.

Conversely, many consumers are willing to provide access to their data in exchange for a better
experience.

Click here to read more.Click here to read more.
Source: Media Post 
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