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An Introduction to Google Analytics 4An Introduction to Google Analytics 4

Even if you're not a digital marketer, chances are you're
already familiar with Google Analytics. In fact, you might
be using it on a daily basis to track your website's traffic
and analyze your marketing campaigns. But what you
might not know is that there's a new version of Google
Analytics on the horizon—Google Analytics 4 (GA4).
While GA4 is still in beta, it's already making waves in the

marketing world thanks to its improved data collection and analysis capabilities. So, what exactly is GA4
and how can it benefit your business? Let's take a closer look.

What is GA4?
Google Analytics 4 is the latest version of Google's popular analytics platform. GA4 was designed from
the ground up with the needs of modern marketers in mind. It offers improved data collection and
analysis capabilities, as well as support for cross-device tracking and attribution. GA4 also makes it easier
to integrate your analytics data with other Google products, such as AdWords and DoubleClick.

One of the most notable changes in GA4 is the switch from a last-click attribution model to a more
sophisticated multi-touch attribution model. This change enables marketers to see the full customer
journey, from initial awareness all the way through to purchase. This provides a more complete picture of
which marketing channels are driving results and helps marketers allocate their budgets more effectively.

Another major change in GA4 is the addition of built-in machine learning algorithms. These algorithms
automatically surface insights and recommendations based on your analytics data. For example, if GA4
detects that website traffic has decreased during a certain time period, it will provide a recommendation
on how to fix the issue. This helps marketers save time by quickly identifying and addressing problems. 

Google Analytics 4 is the latest version of Google's popular analytics platform. GA4 was designed from
the ground up with the needs of modern marketers in mind. It offers improved data collection and
analysis capabilities, as well as support for cross-device tracking and attribution. GA4 also makes it easier
to integrate your analytics data with other Google products, such as AdWords and DoubleClick. 

In the months ahead, Engage will have a lot of news around GA4 and its benefit to your specific business.
Make sure to ask us about it if you have any questions in the meantime. It’s an exciting new product in
the ever-changing digital landscape.
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News to knowNews to know

TikTok replaces Netflix as second most-popular app for those under 35TikTok replaces Netflix as second most-popular app for those under 35

TikTok has jumped over Netflix to become the second most popular app in the United States among
people under 35, according to new research Omdia shared with Marketing Dive.

The service’s popularity is heavily skewed by age; among those over 35, TikTok is only the sixth most
popular service. YouTube remains the market’s most popular service.

TikTok is not as popular in the UK and France, where it is the fifth most-watched video service in both
markets among the under 35s. Among those over 35, the app does not even make the top ten. It’s no
secret at this point that TikTok continues its march to the top of social media. The findings are notable for
calling out how the app is impacting the broader viewing experience for younger consumers, a
development that has the potential to impact streamers like Netflix as well as traditional broadcasters in
the long term if the trend continues.

Click here to read more.Click here to read more.
Source: Marketing Dive

https://www.linkedin.com/company/engage-local-media/
https://www.marketingdive.com/news/tiktok-netflix-gen-z-video-broadcast-app/634594


Walmart Launches New Content Creator Platform
Walmart partners directly with creators, providing tools and resources on one convenient platform

Today, Walmart announced the launch of a new platform designed around creators. The program is
called Walmart Creator and it’s a one-stop portal that makes it easy for creators to monetize shoppable
products from the retailer. Walmart believes anyone can be a creator, and the product democratizes the
tools and resources needed to do so.

Creators who sign up will have access to tens of thousands of products and are given the opportunity to
earn revenue all while earning commissions on sales they refer with no cap. Users of the platform can
share product links to any social platform or group of their choice, receive product recommendations
based on interests and affinities and collect valuable performance data to help grow their community and
following.

Click here to read more.Click here to read more.
Source: Walmart

Amazon with plans for U.S. fulfillment centers
TikTok is planning to build its own product fulfillment centers in the U.S., creating an e-commerce supply
chain system that could directly challenge Amazon, as indicated by more than a dozen new job openings
posted in the past two weeks to LinkedIn.

Why it matters: The move signifies TikTok's commitment to e-commerce as its next major revenue
stream, following the explosive growth of its ads business.

https://corporate.walmart.com/newsroom/2022/10/18/walmart-launches-new-content-creator-platform


Click here to read more.Click here to read more.
Source: Axios

Google Cloud Rebrands Data Studio As “Looker Studio”

The tech giant Google renames its Data Studio to "Looker Studio" and unifies its business intelligence
tools. Google has unified all its business intelligence tools under the Looker brand, it announced at Cloud
Next 2022, its virtual user’s conference.

Looker will now be the face of all existing Google Cloud data analytics programs. These programs will be
included in the Looker Suite and bear the Looker name. For example, Data Studio is now Looker Studio.

“Looker is the name you’ll hear us use when talking about all of our Google Cloud business intelligence
products, as we bring together Looker, Data Studio, and core Google technologies like artificial
intelligence and machine learning,” Kate Wright, Google’s Senior Director for Business Intelligence
Product Management said in the announcement.

Click here to read more.Click here to read more.
Source: Search Engine Land

How AI Can Help Retailers with Supply Chain Disruption
The pandemic, Russia’s invasion of Ukraine, and climate change are fueling supply chain disruption. This
has cost retailers as they struggle to get products to customers and optimize product distribution for
demand. Better forecasting can help.

Tony Prothero, SVP of product management, supply chain solutions, at SymphonyAI Retail CPG,
checked in with Street Fight to explain the scope of the problem and how AI can give retailers a boost.
How has recent supply chain disruption affected retailers?

Between consumer purchasing behavior, inflation, and geopolitical events, after two years of pandemic-
induced stress testing, retailers still aren’t confident about their supply chains. They continue to fail to

https://www.axios.com/2022/10/11/tiktok-chases-amazon-fulfillment-centers
https://www.searchenginejournal.com/google-cloud-rebrands-data-studio-as-looker-studio/467599/


anticipate changes in product demand and velocity. Meanwhile, these changes continue to accelerate. As
a result, retailers that forecast based on historical data can’t keep pace.

Click here to read more.Click here to read more.
Source: Street Fight

The YouTube Effect: New ways to reach engaged audiences
People are gravitating toward content they relate to, whether they’re watching in their living rooms or
scrolling short-form video on their phones. And they’re finding it all on YouTube, where creators are
constantly pushing creative boundaries to stay relevant with today’s viewers, shaping and reflecting
culture as it happens. We’re committed to helping them continue to do this. In fact, last month, we shared
major updates in how we support creators — including that we’ve paid creators, artists and media
companies over $50 billion over the past three years.

For advertisers, investing in YouTube means reaching people in the moments and places where they’ve
sought out and really connect with what they’re watching. The unique dynamic between creators and
viewers creates a halo effect, or what we call the YouTube Effect, for brands.

Click here to read more.Click here to read more.
Source: Google Ads and Commerce Blog

https://streetfightmag.com/2022/10/20/how-ai-can-help-retailers-with-supply-chain-disruption
https://blog.google/products/ads-commerce/the-youtube-effect-new-ways-to-reach-engaged-audiences/


Instagram Tests In-App Feature Allowing Creators To Schedule Posts
Instagram announced on Wednesday that it is testing an in-app tool that will allow a percentage of its
global users to schedule posts and Reels.

This feature could be a key feature for social media managers and creators.

“We are testing the ability to schedule content with a percentage of our global community,” said a Meta
spokesperson in a recent statement, but did not provide any further detail about the scheduling feature’s
development or availability.

Click here to read more.Click here to read more.
Source: Media Post

Netflix Reignites Growth, Albeit at a Slower Pace
When Netflix reported its third-quarter earnings earlier this week, the company had a pleasant surprise for
its shareholders. The streaming giant returned to subscriber growth quicker than anticipated, beating its
own forecast for net subscriber additions by 140 percent. Netflix added 2.4 million subscribers between

https://www.mediapost.com/publications/article/378971/instagram-tests-in-app-feature-allowing-creators-t.html?utm_source=newsletter&utm_medium=email&utm_content=headline&utm_campaign=128013&hashid=YwDX-khsQjCarr4NEOPCdg


July and September, bringing its total subscriber base to 223 million. Perhaps more importantly, optimism
has returned to Los Gatos, as the company expects to add another 4.5 million paid members until the end
of the year.

"After a challenging first half, we believe we’re on a path to reaccelerate growth," Netflix wrote in its latest
letter to shareholders. "The key is pleasing members. When our series and movies excite our members,
they tell their friends, and then more people watch, join and stay with us."

Following a record year that saw Netflix add 36 million subscribers in 2020, the world's most popular
video streaming service had seen its subscriber growth slow significantly in 2021 before it came to a
screeching halt in the first half of 2022. Between January and June, the company lost 1.2 million
subscribers, causing unrest among the company's shareholders.

Click here to read more.Click here to read more.
Source: Statista

Source: Brilliant Ads

https://www.statista.com/chart/21465/global-paid-net-subscriber-additions-by-netflix/


5 tips for engaging Gen Z in TV marketing
The digitally native generation does not watch TV the same way baby boomers, Gen Xers, and even
millennials might. Here are five tips we picked up at NYC Advertising Week that marketers can use to
engage Gen Z with TV:

Discoverability and direct targeting are key

Gen Z not only expects personalized ads, but programming too. “It’s a very on-demand culture right now,”
said Aaron Sobol, head of investments and media partnerships at Unilever, while speaking at NYC
Advertising Week’s “How to Go Big with Gen Z in TV Streaming” event. “Primetime is the time that works
for them.”

The age group is intentional about what they watch, but they also expect algorithms to serve them
relevant content.

Click here to read more.Click here to read more.
Source: Insider Intelligence | eMarketer

LinkedIn Adds New Accessibility Features, Including Auto-Captions on Videos

October is National Disability Employment Awareness Month, and to mark the event, LinkedIn
has announced a range of new updates to improve accessibility for LinkedIn users.

First off, LinkedIn’s adding auto-captions for video content, providing another way to maximize
inclusion with LinkedIn content. As you can see in this sequence, now, when you upload a video
clip, you’ll have the option to activate automated captions. Auto-captions can be added as soon

https://www.insiderintelligence.com/content/5-tips-engaging-gen-z-tv-marketing


as they’re available, or you’ll be able to review them before they’re published.

Click here to read more.
Source: Social Media Today

More Americans are getting news on TikTok, bucking the trend on other social
media sites
A small but growing share of U.S. adults say they regularly get news on TikTok. This is in contrast with
many other social media sites, where news consumption has either declined or stayed about the same in
recent years.

In just two years, the share of U.S. adults who say they regularly get news from TikTok has roughly
tripled, from 3% in 2020 to 10% in 2022.

The video-sharing platform has reported high earnings the past year and has become especially popular
among teens – two-thirds of whom report using it in some way – as well as young adults.

Click here to read more.Click here to read more.
Source: Pew Research

https://www.socialmediatoday.com/news/LinkedIn-Adds-Accessibility-Features-Auto-Captions/634643/
https://www.pewresearch.org/fact-tank/2022/10/21/more-americans-are-getting-news-on-tiktok-bucking-the-trend-on-other-social-media-sites/


Google Analytics 4 Rolls Out Next Year. Here's What You Need to Know Now and How ItGoogle Analytics 4 Rolls Out Next Year. Here's What You Need to Know Now and How It
Can Help Your Marketing Efforts in the Future.Can Help Your Marketing Efforts in the Future.

GA4 is an entirely new data model that will measure data next July, and businesses need to prepare their
marketing strategy in advance. Here's how and why.

A few months ago, Google announced that starting July 1, 2023, it will no longer process data using
standard Universal Analytics properties. Instead, data will flow through Google Analytics 4.

With this shift in analytics properties, a significant change will surely be felt where data gathering, storing
and filtering is concerned. So now, all eyes are turned to GA4.

What is it, and how will this change impact your business?

Click here to read more.Click here to read more.
Source: Entrepreneur

Natori Partners with Firework to Bring Video Commerce Capabilities to Luxury
Fashion Market
Leading video commerce solution, Firework, today announced a new partnership with international
fashion brand, Natori, to bring next-generation video commerce capabilities to the company's flagship
web property, www.natori.com. Natori kicked off the new partnership with its first-ever livestream
shopping event on October 6, 2022. The livestream was hosted by Natori President Ken Natori and
featured Natori Founder and CEO Josie Natori.

With the announcement, Natori joins a cohort of forward-looking brands and retailers who are up-leveling
their owned and operated web properties with cutting-edge video commerce technologies from Firework.
In doing so, they're positioning themselves to capitalize on the U.S.'s explosive live commerce (a.k.a.
livestream shopping) market, which is on track to grow from $20 billion this year to $57 billion in 2025.

"We are so excited to launch this new feature, which will help expand our website from a best-in-class
shopping experience, to a destination for content," said Natori President Ken Natori.

Click here to read more.Click here to read more.
Source: PR Newswire

https://www.entrepreneur.com/science-technology/what-you-need-to-know-about-google-analytics-4/435172
https://www.prnewswire.com/news-releases/natori-partners-with-firework-to-bring-video-commerce-capabilities-to-luxury-fashion-market-301646364.html


Facebook Monitoring: A Guide for Brands In 2022 and Beyond

Even with all the growth TikTok has seen, and the arrival of new social media apps popping up
regularly, Facebook is still holding its own. And that makes Facebook monitoring a must for all
brands. Admittedly, not as popular with the Gen Z crowd, Facebook is loved by Millennials (87%),
Gen X (90%) and Boomers (96%). In fact, it and YouTube are their preferred social app. This is
due to these generations need and want to have genuine connections with those they love, stay
up to date on world affairs, and maintain a quality of life. Oh, and shop.

And just because Gen Z isn’t on Facebook as much as their elders, according to PEW Research,
32% still hop on the app to get news and chat in Facebook groups.

Let’s take a look at some other stats that highlight why Facebook monitoring is key to your brands
operations:

Click here to read more.
Source: Netbase Quid 

Industry leaders predict what marketing will look like in 2032
It’s an understatement to say that marketers must plan for the unexpected. Without built-in agility and a
willingness to pivot, even the best-laid strategic plans can go to waste. And on top of the usual
fluctuations, today’s marketers face an uncertain economic environment. The need for insight-aided
adaptability has never been more clear — or more urgent.

With that in mind, we asked top industry leaders to share their marketing predictions for the next 10 years
of brand building. How will we earn customer loyalty in 2032? Create companies? Build brand trust?
When we talk about advertising 10 years from now, what will we mean? Here’s what they told us to
expect by the end of the next decade.

Click here to read more.Click here to read more.
Source: Think with Google 
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